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Overview

• Background on Marketing 

• Publicity Events Adding Value  

• Lessons Learned
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The Mission:  Linking customer purchases, in partnership 
with retail suppliers, with high-profile and cost-effective 

new wind supply in customer’s electric grid 
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Over 350K MWh/yr. of NewWind - 4 Yr. Avg. Term

The Customers



NewWind Energy® Supply

15-MW Mill Run Wind Farm
Fayette Co., PA

On-Line October 2001

9-MW Somerset Wind Farm
Visible From the PA Turnpike

On-Line October 2001

66-MW Mountaineer Wind Farm 
Allegheny Plateau, WV
On-Line December 2002

64.5-MW Waymart Wind Farm 
Wayne Co., PA

On-Line Fall 2003

7.5-MW Atlantic City Project 
Atlantic City, NJ

Expected On-Line 2004

30-MW Fenner Wind Farm
Madison Co., NY 

On-Line December 2001



Events = Customer Recognition 

Creates something tangible

See how their purchase
makes a difference 

Customers feel ownership

Builds goodwill and 
credibility for commitment
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PENN at Somerset Dedication 



Events = Press 
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US News & World Report



Wind Farm Dedications

Fenner Dedication – 2002 (30 MW)

Somerset/Mill Run Dedication – 2001 (24 MW)

Mountaineer Dedication – 2003 (66 MW)
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Blade Events

A Blade Detours into D.C.



Lessons Learned

• Create Good Visuals &            

Compelling Stories 

• Be Flexible (customers can 

sometimes do it better)

• Get Community Involved

• Remember that it’s all about…
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“Wind in their Ales”
Brooklyn Brewery Purchase Announcement
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Pittsburgh, PA Blade Event

…the Customer (not the marketer!)


